
son, to see that it is used appropriately”. Belonging to the generation of 

Mantuans that had moved on from farming to working in factories or 

public services, once Gobbi had finished his military service, he put to 

good use what he had acquired during that time: his driving licence. It 

was by being a “trucker” and travelling around Italy from North to South, 

that he realised that going into the crisp business could be the future. 

Aster leaving the trucking business, he started life as an entrepreneur, 

buying the raw material, potatoes, and turning them into irresistible 

snacks, with a “team” that has grown in to 503 employees working 

in state-of-the-art production facilities. “We have never had a day of 

furlough, he emphasises, “and I have always followed a few guiding 

principles: be optimistic, take risks and, if you lose a game, get back up, 

even stronger than before”. More tangibly, Gobbi also reveals a few other 

operational methods that have allowed him to grow seamlessly. 

“I have always applied for bank financing when I did not need it, because 

otherwise there is the problem of bank guarantees, he notes, “and I 

have always worked with several different 

banks: I worked to gain credibili﬚ on the field, 

a very important asset when dealing with 

both suppliers and the market. Furthermore, 

each choice was guided by the very tangible 

objective of producing the best product at the 

best price”. 

Gobbi osten shares his experience with young 

people, in schools, urging them to absorb 

as much as possible from that environment, 

because, he emphasises, “school gives 

you so much”.  And then he lists the six 

characteristics that he considers fundamental 

in a person and that are also a benefit for an 

entrepreneur: “Hones﬚, humili﬚, responsibili﬚, 

digni﬚, respect for all, gratitude”. 

 TECHNOLOGY 
AND GREEN 
MANUFACTURING 

Pata stands for sustainable manufacturing as 
well as advanced technology. The company has 
a 3,400 kW/h solar plant. The potatoes, used in 
making the snacks, are transported by water as 
part of the production cycle, using a system that 
allows for the complete recycling of all the blue 
gold used. In addition: abatement of frying fumes 
through the use of efficient post-combustion 
plants; recovery of manufacturing by-products 
for livestock use and energy production; general 
energy efficiency. 

Remo Gobbi, founder of Pata

 stories of value
Forty-fours years of risps
and savoury snacks 
Remo Gobbi is the founder of Pata, which now has a turnover of 191 million 
euro, 503 employees, 45% of their products manufactured in Italy, and an 
agenda fi lled with plans

He is well aware of all the critical issues 

that make doing business in Italy 

complex - from the cost of labour to 

the lengthy justice system, just to name a 

couple - yet he expresses a sense of gratitude 

that overcomes all the difficulties, because 

“Italy has allowed me to become one of the 

top companies in Europe, despite starting out 

without a qualification, but just with an idea, 

plen﬚ of passion and a lot of determination”. 

Remo Gobbi, the founder of Pata, a company 

now producing 45% of the domestic market’s 

salted snacks, and is the queen of potato 

crisps, rereads his entrepreneurial “adventure” 

starting with his special bond he has with 

his country of birth, and where, in 1981, he began a business that was 

soon moving 100 truckloads of chips and salted snacks a day, and with 

a turnover that, in 2024, came in at 191 million euro. And 2025 is already 

looking good, thanks to the new line of pretzels and sticks launched 

earlier this year. He estimates an increase in turnover of between ten 

and twen﬚ million. 

These results come from continuing innovation involving products and 

processes, and always anticipating new needs or creating unusual 

products to introduce to the market. This was the case for “hand-cooked 

crisps”, which Pata was the first to present, and for Mexican tortillas, 

kicking of a tortilla craze. “Over these 40 years, we have invested about 

200 million, notes Gobbi, “with 23 million invested in new technology 

and system in the past two years alone”. The company covers an area of 

100,000 square metres. “Entrepreneurs and companies are condemned 

to growth, he adds, embracing the energy that has sustained him 

along this journey, rather than focusing on exhausting aspects of 

running a business day aster day. “When I work on a project and plan an 

investment, he says, “I think of my youngest son, who is nine years old, 

and imagine starting something that will grow and last. It is up to the 

current governance of the company, which also includes my 38-year-old 

For Pata, 2025 is already 
looking good, thanks to the 
new line of pretzels and sticks 
launched earlier this year

www.pata.it
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 platinum performer

The telehandler empire
Magni Telescopic Handlers: a family saga from Emilia, which from its 
post-war origins has become a business with a global outlook

Riccardo Magni, chairman and Ceo of Magni Telescopic Handlers

Driving along the Via Emilia between Modena and Bologna 

you cannot fail to notice - at Cavazzona, on the outskirts of 

Castelfranco Emilia - a myriad of red telehandlers by the roadside, 

stretching almost as far as the eye can see: behind them stands a 

compact group of factories, the headquarters of a “small empire” that is 

conquering the world from the heart of Emilia.

Everything here goes by the name of Magni. Even the road on which the 

headquarters stand, honouring the memory of Pietro Magni, the man 

who started this family business and who died prematurely in 1981 in an 

accident at work.

While the founder started out with old American vehicles, lest over 

from the Second World War - designing farm 

wagons and industrial cranes and then 

founding Fargh in 1972 - his son Riccardo, 

who took over the reins while still very young, 

decided to focus a﬙ention on a product that 

was in its infancy: the telehandler. Indeed, 

starting from his father’s idea, the young 

entrepreneur developed new versions of the 

machine, a﬙racting the a﬙ention of a large 

French group for which he worked for 27 years.

But marriages sometimes end and the now 

experienced Riccardo lest the French company 
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 WHAT’S NEW
AT THE BAUMA 
TRADE FAIR
IN MUNICH

Magni Telescopic Handler will present some 
new entries to its already extensive range 
at the upcoming Bauma fair in Munich in 
April. On the one hand, two medium-sized 
fixed telehandlers for the construction and 
logistics field, the Th 3.5.7 and Th 3.5.9, the 
evolution of the Hth 25.11 high-lift and, as an 
accessory, a basket with a 10-metre telescopic 
boom which, combined with the Rth 8.46 
rotating telehandler, allows the operator 
to reach a maximum working height of 58 
metres. There is also a recent patent that 
adds new functionalities to fixed and rotating 
telehandlers, which can guarantee both perfect 
verticality and horizontality of movement.  

in 2009. Aster the three-year non-compete 

period, he embarked on the market in 2013 

as chairman and Ceo with the new Magni 

Telescopic Handlers products. From that point 

on, the company has continued to grow 

exponentially and uninterruptedly. Combining 

creativi﬚, experience, professionalism and the 

abili﬚ to build relationships, Magni grew from 

its small initial headquarters into the colossus 

that dominates the Via Emilia.

The company has reached a turnover of 500 

million, employs more than 600 people at 

its headquarters near Modena and eight 

subsidiaries worldwide, and has a network of 

more than 200 dealers on all five continents. 

In 2021, it moved to its current site, which 

stands on an area of 80 hectares and which 

will be further expanded by the end of the 

decade. One of the reasons for this growth 

was a bet won during the Covid emergency. 

“While many competitors were in crisis”, says 

Magni, “we chose to invest, ordering twice 

as much material as we needed so as to be ready for rapid deliveries 

when the crisis passed. This allowed us to maximise the market trend 

and achieve record sales in 2023, before falling back into line with the 

industry trend the following year.

Underpinning these certitudes is a truly remarkable product range that 

targets numerous market sectors. Indeed, the company offers a wide 

range of telehandlers and holds two world records: for the highest load 

capaci﬚, with the 13 tons of the Rth 13.26 rotating handler, and for the 

highest listing height, with the 51 metres of the Rth 6.51 rotating handler.

Magni’s complete range of industrial telehandlers comprises 40 

industrial models, plus aerial platforms available with diesel, hybrid and 

electric engines.

And the range has also been extended recently to the agricultural sector, 

with a line of fixed telehandlers called Tha.

“We are always on the look-out for cu﬙ing-edge solutions”, continues 

Magni, “having to integrate technology, electronics, hydraulics and pure 

mechanics. Not only to make our products, but also to customise them 

according to our customers’ needs”.

And, while the owner is as enthusiastic as a child despite almost fiּה 

years of experience, it is his four children who are guaranteeing the 

future: Carlo, Eugenio, Carlo﬙a and Chiara, who founded the family 

business together with their father Riccardo. 
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 meetings at Confi ndustria

“It is not easy to talk about the machinery and tooling goods 

sector because it is a world that by its very nature remains 

behind the scenes. Perhaps in the past we have not been able to 

excite our target group, which is not only made up of institutional and 

economic operators. Instead, I am thinking above all of young people, 

who represent the future of our companies, but also of the general 

public in general. We must succeed in conveying the relevance of our 

sector, which is as crucial for the economy as the well-known ‘three Fs’, 

‘Fashion, Furniture and Food’. And I believe Ingenium is useful for this 

purpose”. With these words, Bruno Be﬙elli, president of Federmacchine, 

reflects on one of the main challenges facing the tooling engineering 

sector: the inabili﬚ to emerge and make itself known as it deserves.

In spite of its economic importance, with a 6% contribution to national 

exports, tooling engineering struggles to generate the enthusiasm that 

other industries, such as fashion or agro-food, manage to generate. 

Be﬙elli recognises the difficul﬚ in talking about this reali﬚, but also 

the opportunities that arise to make the sector more visible and 

appreciated. Opportunities also seized by the 2025 edition of Ingenium, 

the report produced by Centro Studi Confindustria with the support 

of Federmacchine, which recounts true excellence. Also global and 

Tooling engineering success 
stories and innovation
Refl ections on the fi ndings of the Ingenium 2025 report by Centro Studi 
Confi ndustria with the support of Federmacchine. The growth potential for Italian 
exports of Act machinery is estimated at 8 billion

IT IS TIME FOR MOMENTOUS CHOICES
“Tensions, conflicts and global challenges, such as energy and 
technology supply, influence the choices of governments and 
companies”. Barbara Cimmino, vice-president for Export and 
Investment Attraction at Confindustria, commented on the Ingenium 
report. “With the Trump administration taking office, there has 
been an acceleration of global dynamics. We hope that Europe will 
regain the courage to make momentous choices. The time to act is 
now: companies and institutions must work together to translate the 
identified potential into actual exports and consolidate Italy’s role as 
a global leader”.

Bruno Be﬙elli, president of Federmacchine
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experiencing exponential growth. Italy’s export of Automation, Creativi﬚ 

and Technology (ACT) intensive machinery is worth 32.1 billion euro, with 

an estimated growth potential of 8 billion, showing how the industry 

can continue to grow, if it is well communicated. “We have a unique 

opportuni﬚ with Ingenium”, says Be﬙elli, “not just for the absolute value 

of the numbers, but for the potential to enrich this data with stories and 

emotions”.

They show how international markets, particularly emerging markets, 

are fertile ground for the expansion of this sector. “Although Italy has 

a strong presence in advanced markets, such as the Us and Germany, 

it can make more progress in countries such as China, India and 

Mexico, which are growing rapidly and represent enormous potential. 

Never before have we been faced with a scenario where everything 

is unpredictable, where everything is mutable, and where we need 

flexibili﬚, adaptation, and the abili﬚ to reposition our knowledge in new 

scenarios”.

Globalisation, however, brings with it geopolitical challenges. The abili﬚ 

to maintain and develop stable trade relations is crucial, and Italy must 

focus on strategic alliances, such as those with Mercosur, and work to 

strengthen ties with the Us and European countries. “We need to think 

carefully about whether geopolitics will allow us to continue to have 

these opportunities. The growth trends we used to take for granted may 

no longer be so”.

Technological innovation and digitisation are other key levers for the 

future of the sector. The adoption of technologies such as artificial 

intelligence and Industry 4.0 is essential to increase efficiency and 

remain globally competitive. Be﬙elli points out that Italy must do more 

to close the gap with countries like the Us and China.

“Artificial intelligence and digitisation not only improve production 

processes, but also enable more advanced business models that ensure 

continui﬚ in customer processes”.

The president of Federmacchine highlights how instrumental mechanics 

is destined to become increasingly central in an industrial reali﬚ that 

looks to the future with confidence. “We must 

never lose our abili﬚ to listen to the customer 

and make tailor-made products, as only 

Italians know how to do, with a﬙ention to 

detail. This is the only way for us to continue 

to be the market leader”.

Despite the global difficulties, Be﬙elli is 

convinced that the future of the industry is 

bright.

“We must maintain the spirit of enterprise 

and curiosi﬚ that is inherent in every Italian 

entrepreneur. If we lose this, we lose our 

identi﬚ and our strength. Our competitiveness 

is the creative abili﬚ to innovate that is a 

symbol of Made in Italy”. 
- Paola Cacace -

Italian exports of 
mechanical engineering are 

worth 32.1 billion euro 

Presentation of the Ingenium 2025 report by Centro Studi Confindustria and Federmacchine

Bruno Bettelli: “We must 
maintain the spirit of 

enterprise and curiosity 
that is inherent in every 
Italian entrepreneur. If 

we lose this, we lose our 
identity and our strength”
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Primo
 
Piano

Platinum dedica queste 
pagine alle donne, agli 
uomini, alle aziende 
del nostro tempo 
che si distinguono 
nel panorama 
economico nazionale e 
internazionale.

Realtà e personalità 
carismatiche che hanno 
scelto questa nostra 
finestra di comunicazione 
per parlare dei loro 
obiettivi. Sono persone e 
aziende leader che fanno 
la differenza. 

Di loro vogliamo fare un 
esempio da seguire. 
Platinum apre per i lettori 
la sua galleria di ritratti.

Roberto Tomè
e Marco Bruseschi

Fabio Guzzi

Vito Grassi

Alex Terzariol e Maria 
Elisabe﬙a Ripamonti

Luigi D’Auria

Monica Prencipe

Mauro Schiavo, Antonio Mincione, Maurizio Gaudiano, Fabio Gaudiano e Marco Palmiero

Giovanni Donzelli

Stefano Palomba
e Daniela Croce

La sede di Rivit

https://plastimontella.com/


 
Close Up

Platinum devotes these 
pages to the women, 
men and companies 
of our time who stand 
out on the national and 
international economic 
scene.

Charismatic entities 
and personalities 
who have chosen our 
communication window 
to talk about their goals. 

These are people and 
leading companies that 
make the difference. 
We would like to make 
them a leading example. 

Platinum opens its 
portrait gallery for 
readers.Roberto Tomè

and Marco Bruseschi

Fabio Guzzi

Vito Grassi

Alex Terzariol and Maria 
Elisabe﬙a Ripamonti

Luigi D’Auria

Monica Prencipe

Mauro Schiavo, Antonio Mincione, Maurizio Gaudiano, Fabio Gaudiano and Marco Palmiero

Giovanni Donzelli

Stefano Palomba
and Daniela Croce

The headquarters of Rivit
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Where the road
meets safety
From signage to guard-rails, Tra�  tek continues
to grow by focusing on quality and technology

Road safe﬚ starts with the quali﬚ of signage and infrastructure, 

and Traffitek has built its success on this very principle. Based in 

Sant’Angelo in Formis, in the Caserta region of Italy, the company 

specialises in the production and installation of vertical and horizontal 

signs, as well as safe﬚ barriers such as guard-rails and new jersey, and 

in the design and construction of traffic light systems. Over the years, 

thanks to targeted investments and an innovation-oriented strategy, 

Traffitek has grown from a company with only a few hundred thousand 

euro in turnover to a company with over 16 million euros in 2024 and 

around 70 employees. 

“Our strength lies in our focus on quali﬚ and innovation, two elements 

that enable us to offer increasingly effective solutions for road safe﬚”, 

explains Maurizio Gaudiano, the company’s managing director.

Traffitek’s core business revolves around signage and road safe﬚ 

infrastructure. Vertical signage includes signs and panels made of high 

quali﬚ materials and reflective films, designed to ensure maximum 

visibili﬚ in all weather conditions.

Horizontal signage includes lines, arrows and symbols painted on the 

roadway with high-resistance paint, all of which are essential for clear 

traffic regulation. Added to these activities is the installation of safe﬚ 

barriers, such as guard-rails, designed to contain vehicles in the event 

of skidding, and new jersey barriers, used to separate lanes or protect 

sensitive areas.

The company also has a research and development staff that 

implements all new traffic-related technology. 

Not new to creating patents, the company’s 

innovative approach can be seen in their 

achieving a patent for the use of a Led 

bulb used for traffic lights. “A system that 

allows us to replace the bulb without 

having to intervene on the entire system”;  

says Gaudiano. “Whereas before a complex 

intervention was necessary, now we only 

need to change the bulb just as one would 

do at home, reducing maintenance time and 

waste. This perfectly represents our vision: to 

 UPSTREAM INTEGRATION
As part of a upstream integration project in the production of 
semi-finished traffic signal products, Traffitek recently completed 
the purchase of a new 20,000-square-metre plant, with the aim 
of strengthening its production capacity and ensuring greater 
autonomy. The new plant is also equipped with a state-of-the-art 
solar panel system that will allow the company to optimise its 
energy consumption and reduce its environmental impact.

Fabio Gaudiano
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combine safe﬚, efficiency and sustainabili﬚ in a single technological 

solution”.  The company has seen steady growth, thanks to continuous 

investment in research and development. “We have gone from a few 

hundred thousand euro to tangible results - 8 million euro in 2021, 10 

million in 2022 and over 16 million today - proving that innovation and 

quali﬚ are the key to our success”, notes Fabio Gaudiano, Maurizio’s son 

and one of the key players in Traffitek’s growth.

To strengthen its position, Traffitek has chosen to internalise its 

production processes as much as possible, ensuring direct control over 

product quali﬚. “Our development method”, says Fabio Gaudiano, “is 

to vertically integrate upstream. Traffic signage is made up of various 

elements, and we are aiming to completely manufacture the entire 

traffic signal so as to be more and more competitive. This will also 

broaden our range of customers and maybe even lead to winning some 

European projects in the future”.

Aster all, the Traffitek team has the skills. Some important work they 

have done includes participating in projects such as the Afragola station, 

as well as installing horizontal and vertical signage and guard rails on 

motorway sections in Cassino, Bari, Pescara, Firenze and Genova, where 

a﬙ention to detail and customer care have consolidated the company’s 

reputation. “From signage to large infrastructures, our goal is to continue 

to grow and offer increasingly advanced solutions for road safe﬚”, 

concludes Maurizio Gaudiano. 

With a clear and determined vision, Traffitek demonstrates that a 

combination of experience and innovation can turn every challenge into 

an opportuni﬚ to improve mobili﬚ and safe﬚ on the roads. “To this end, 

we must thank Antonio Mincione, Marco Palmiero, Pasquale Cappa Spina 

and Mauro Schiavo, who represent the company’s management team”, 

Maurizio Gaudiano concludes. 

From lest Mauro Schiavo, Antonio Mincione and Maurizio Gaudiano

Marco Palmiero

Traffitek’s development 
method is to vertically 
integrate upstream: traffic 
signage is made up of various 
elements, and we are aiming 
to completely manufacture 
the entire traffic signal
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thanks to targeted investments and an innovation-oriented strategy, 

Traffitek has grown from a company with only a few hundred thousand 

euro in turnover to a company with over 16 million euros in 2024 and 

around 70 employees. 

“Our strength lies in our focus on quali﬚ and innovation, two elements 

that enable us to offer increasingly effective solutions for road safe﬚”, 

explains Maurizio Gaudiano, the company’s managing director.

Traffitek’s core business revolves around signage and road safe﬚ 

infrastructure. Vertical signage includes signs and panels made of high 

quali﬚ materials and reflective films, designed to ensure maximum 

visibili﬚ in all weather conditions.

Horizontal signage includes lines, arrows and symbols painted on the 

roadway with high-resistance paint, all of which are essential for clear 

traffic regulation. Added to these activities is the installation of safe﬚ 

barriers, such as guard-rails, designed to contain vehicles in the event 

of skidding, and new jersey barriers, used to separate lanes or protect 

sensitive areas.

The company also has a research and development staff that 

implements all new traffic-related technology. 

Not new to creating patents, the company’s 

innovative approach can be seen in their 

achieving a patent for the use of a Led 

bulb used for traffic lights. “A system that 

allows us to replace the bulb without 

having to intervene on the entire system”;  

says Gaudiano. “Whereas before a complex 

intervention was necessary, now we only 

need to change the bulb just as one would 

do at home, reducing maintenance time and 

waste. This perfectly represents our vision: to 

 UPSTREAM INTEGRATION
As part of a upstream integration project in the production of 
semi-finished traffic signal products, Traffitek recently completed 
the purchase of a new 20,000-square-metre plant, with the aim 
of strengthening its production capacity and ensuring greater 
autonomy. The new plant is also equipped with a state-of-the-art 
solar panel system that will allow the company to optimise its 
energy consumption and reduce its environmental impact.

Fabio Gaudiano
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The future of work is already here 
Graded launches “Orbita Graded” and reinvents organisational models to
attract and retain talent, investing in growth and continuing innovation

An orbit is not just a path traced through 

space, but a dynamic equilibrium, 

a system in which opposing forces 

balance each other to keep a body moving 

without breaking it up. It is the starting point 

for creative productivi﬚. It is therefore no 

coincidence that Graded, an energy service 

company founded in Napoli in 1958, has founded “Orbita Graded”, 

which was created to revolutionise the way we think about work 

and to help stop talented young workers from leaving companies, 

offering them a strong incentive, made up of responsibili﬚, growth 

and recognition. “Finding qualified resources has become more difficult 

for several reasons, starting with a lower birth rate”, notes Vito Grassi, 

Ceo of Graded. “This demographic decline is an Italian problem, but in 

the South it is even more pronounced: in the last decade, one million 

Vito Grassi, Ceo of Graded

The idea is to 
allow our best 
resources to act as 
administrators of 
start-ups linked 
to the parent 
company, while 
simultaneously 
maintaining their 
contract with us
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people have lest, of which 200,000 were 

universi﬚ graduates. And note: of these 200 

thousand, 140,000 emigrated abroad, not to 

northern Italy. This means a loss of skillsets 

and investments in education that we can no 

longer afford”.

All of this in an environment, like in Graded, 

where higher education is essential, as the 

company operates in Italy and abroad in 

the field of design and implementation of 

integrated, sustainable energy solutions with 

high efficiency and low environmental impact, 

in the public and private sector.

“Today, the national collective agreement”, 

continues Grassi, “while still remaining a 

very solid document for workers’ rights, no 

longer guarantees the salaries needed to live. 

However much a company may reward and incentivize, the pay raises are 

minimal compared to the economic opportunities that young people find 

elsewhere. So we asked ourselves what we should do. The idea was to 

change our organisational models, making them more a﬙ractive to new 

generations of workers as well”.

And so the idea for “Orbita Graded” was conceived. “Our ambition is 

to create an innovative universe”, says Grass, “by making a number 

of changes in operative mandates and converting them to proxies. 

In simpler terms, the idea is to allow our best resources to act as 

administrators of start-ups linked to the parent company, while 

simultaneously maintaining their contract with us, opening up a parallel 

path that increases their overall pay, and simultaneously provides 

them with a greater challenge in terms of work and innovation, which 

somehow grows exponentially. “Among other things”, Grassi points out, 

“in this way we also acquire a new load of innovation that we need to 

be competitive on the market and they can find new stimuli through 

external customers”.

Pivotal to this process is pu﬙ing trust into this younger generation and 

to integrate them with the older generation. “In choosing our workforce, 

we have always worked very closely with the universities. Over time, we 

have created a relationship of great mutual trust, which continues to 

this day with many who, having joined us more than 25 years ago with 

their first job contract, are still here. In addition, we invest in continuing 

education and advanced training schools. Young people are the 

lifeblood of businesses like ours and our open innovation projects allow 

us to enhance the skills of both generations. And this also applies to the 

Board of Directors, where a third generation is already present, ensuring 

continui﬚, whilst simultaneously training managers from outside the 

family who are capable and reliable. The goal is to keep the owners 

firm in their entrepreneurial decisions, while entrusting management to 

highly qualified individuals”.

This is because with “Orbita Graded”, the company is not just imagining 

the future: it is already building it, consolidating the presence of 

deserving young generations in a system that is not a cage, but a safe 

orbit from which to look far ahead. 

 CUTTING-EDGE SOLUTIONS FOR 
THE ENERGY INDUSTRY

The first “satellite” of Orbita Graded is Janus Srl, the Group’s new 
start-up providing cutting-edge software solutions for the energy 
industry, led by Gennaro Ardolino, a former student of the second 
edition of Digita Academy, and who is chief information security 
officer and head of digital innovation in Graded. In addition to 
Ardolino, two Graded members sit on the group’s board: Fabrizia 
Grassi, a member of the company’s board of directors, and chief 
operating officer Ludovica Landi.

The future of work is already here 
Graded launches “Orbita Graded” and reinvents organisational models to
attract and retain talent, investing in growth and continuing innovation

An orbit is not just a path traced through 

space, but a dynamic equilibrium, 

a system in which opposing forces 

balance each other to keep a body moving 

without breaking it up. It is the starting point 

for creative productivi﬚. It is therefore no 

coincidence that Graded, an energy service 

company founded in Napoli in 1958, has founded “Orbita Graded”, 

which was created to revolutionise the way we think about work 

and to help stop talented young workers from leaving companies, 

offering them a strong incentive, made up of responsibili﬚, growth 

and recognition. “Finding qualified resources has become more difficult 

for several reasons, starting with a lower birth rate”, notes Vito Grassi, 

Ceo of Graded. “This demographic decline is an Italian problem, but in 

the South it is even more pronounced: in the last decade, one million 

Vito Grassi, Ceo of Graded

The idea is to 
allow our best 
resources to act as 
administrators of 
start-ups linked 
to the parent 
company, while 
simultaneously 
maintaining their 
contract with us
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Developing has always been its mission: Four Bytes, a management 

sostware development company since 1980, now covers a range of 

services for small and medium-sized enterprises, from consulting 

to tailor-made Erp sostware development.

Born from the intuition of its four founding partners, it took its first steps 

in Modena, a stone’s throw from the ceramic district of Sassuolo.

It was industries in this sector that were the company’s core business in 

the 1990s, developing management sostware primarily for the needs of 

the sector.

Today, Four Bytes is a group that consists of three companies: the 

“parent” company has been joined by Four Solutions, which mainly 

Software development, solutions 
and management consulting
More than 2,800 companies from a wide variety of sectors rely on Four Bytes. 
Watchwords: speed up and optimise

deals with the nationwide distribution of Erp 

management sostware, and recently also 

Four Infolab, which was acquired a couple of 

years ago and operates mainly in Southern 

Italy, targeting industry and the engineering 

sector. Speeding up and optimising are the 

watchwords of Four Bytes, which sets in 

motion the operating systems of more than 

two thousand eight hundred companies 

in various product sectors every morning, 

providing comprehensive management 

consulting, which starts by identi﬌ing the 

client company’s needs and arrives at a “tailor-

made” Erp management sostware solution 

that can cover all company needs and 

phases, from logistics to invoicing, production 

processes, data analysis, budgeting and Crm. 

The group employs around eigh﬚ people, 

including direct employees and collaborators, 

and has a turnover of around eight million 

euro in an almost exclusively Italian market, 

made up of small and medium-sized 

companies with an average of ten to fiּה 

employees, and a turnover of between 

ten and seven﬚ million euro. In the digital 

world today, the central theme is artificial 

intelligence: Four Bytes is naturally extremely 

a﬙entive to all developments, aware of the 

importance that new technologies may play in 

the not too distant future.

This is why the company sits at an R&D 

table with leading sostware development 

companies, aware that integrations and 

interactions with highly pervasive technology 

will be increasingly central and fundamental, 

but for which the human factor will always 

play an essential role. 

Monica Prencipe, Ceo of Four Bytes
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To successfully navigate the difficult waters of the large 

international markets associated with the production of stainless 

steel and special alloy pipes for hydrocarbon extraction, as well 

as for renewables and the water cycle, for more than half a century, you 

need to have assembled a team with the highest level of expertise. The 

story of Rivit, a company founded in Caltrano in the province of Vicenza 

in 1960, is in fact one of a company that has been able to grow over 

time and create a perfect balance between technologically advanced 

production solutions, continuous investment in research and innovation, 

and results that guarantee very high performance with ever lower 

pollution risks and emissions for the sector’s world market.

“All true”, says Marco Rezzadore, Rivit Spa’s sales area manager for Italy, 

“but there is still a long way to go to continue satis﬌ing international 

customers accustomed to the excellent results in terms of safe﬚ and 

yield obtained thanks to our products, which are the result of an all-

Italian technology developed at the Caltrano headquarters. But while 

A tailor-made suit for every 
sector and every customer
Safety, advanced technology, quality and a successful team are 
the great strength of Rivit, one of the international leaders in the production 
of stainless steel and special alloy pipes

oil&gas remains one of our main markets, 

our eyes are also on Italy and sectors such as 

water treatment, renewables and even food, 

with customers working in dairy, beverage 

or tomato processing. Fortunately, here at 

Rivit we cannot just speak of one area of 

intervention because we are very flexible with 

a diverse clientèle and a wide and varied 

portfolio of work all over the world. Our real 

mission”, Rezzadore concludes, “is to work by 

adapting each of our products to the needs 

and different expectations of each customer”. 

Research, flexibili﬚ and continuous 

investment in state-of-the-art machinery have 

allowed Rivit to be at the forefront of working 

methods and technology applied to stainless 

steel and special alloys. 

In practical terms, the tailor-made suit for 

each customer is the best role played by 

the Vicenza-based company thanks to its 

exceptionally thorough knowledge of the 

sector, supported by a global network capable 

of guaranteeing customised services all over 

the world and a technical department that 

knows how to follow the needs and support 

the customer’s requests at all times. 

Rivit provides complete, 
integrated pipe solutions 
for all segments of the oil 
& gas industry, but also for 
renewables, food, water cycle 
and waste liquid management

The headquarters of Rivit

Developing has always been its mission: Four Bytes, a management 

sostware development company since 1980, now covers a range of 

services for small and medium-sized enterprises, from consulting 

to tailor-made Erp sostware development.

Born from the intuition of its four founding partners, it took its first steps 

in Modena, a stone’s throw from the ceramic district of Sassuolo.

It was industries in this sector that were the company’s core business in 

the 1990s, developing management sostware primarily for the needs of 

the sector.

Today, Four Bytes is a group that consists of three companies: the 

“parent” company has been joined by Four Solutions, which mainly 

Software development, solutions 
and management consulting
More than 2,800 companies from a wide variety of sectors rely on Four Bytes. 
Watchwords: speed up and optimise

deals with the nationwide distribution of Erp 

management sostware, and recently also 

Four Infolab, which was acquired a couple of 

years ago and operates mainly in Southern 

Italy, targeting industry and the engineering 

sector. Speeding up and optimising are the 

watchwords of Four Bytes, which sets in 

motion the operating systems of more than 

two thousand eight hundred companies 

in various product sectors every morning, 

providing comprehensive management 

consulting, which starts by identi﬌ing the 

client company’s needs and arrives at a “tailor-

made” Erp management sostware solution 

that can cover all company needs and 

phases, from logistics to invoicing, production 

processes, data analysis, budgeting and Crm. 

The group employs around eigh﬚ people, 

including direct employees and collaborators, 

and has a turnover of around eight million 

euro in an almost exclusively Italian market, 

made up of small and medium-sized 

companies with an average of ten to fiּה 

employees, and a turnover of between 

ten and seven﬚ million euro. In the digital 

world today, the central theme is artificial 

intelligence: Four Bytes is naturally extremely 

a﬙entive to all developments, aware of the 

importance that new technologies may play in 

the not too distant future.

This is why the company sits at an R&D 

table with leading sostware development 

companies, aware that integrations and 

interactions with highly pervasive technology 

will be increasingly central and fundamental, 

but for which the human factor will always 

play an essential role. 

Monica Prencipe, Ceo of Four Bytes
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Aster its first twen﬚ years, Innate, a Novi Ligure-based company in 

the Life Sciences sector, is consolidating and expanding its reach. 

Founded in 2004 by Federico Panzieri - 110 employees and a 

turnover that has quadrupled in less than three years - it is now looking 

to new markets and new products. 

“We already operate in some fiּה countries, but our aim is to expand 

further, not only through third-par﬚ manufacturing, also with 

formulations based on our customers’ proposals, but also by reinforcing 

our own brands in aesthetic medicine, orthopaedics and gynaecology”, 

explains board member Fabio Guzzi.

With its qualified staff, Innate also aims to enter markets with a complex 

regulatory structure such as Brazil and, in the next five years, the United 

States.

“In our case, the professional contribution of people and favourable 

Life, science and quality: three 
pillars of growth and expansion
Innate looks to new markets with increasingly innovative medical solutions 

circumstances have been crucial on our path 

towards success, but we must not make the 

mistake of growing too fast”, emphasises 

Guzzi. “To be long-lived, you have to grow a 

backbone”.

That is why Innate works to ensure that 

all departments, sales, research and 

development, supply chain control, purchasing 

and communication, are set up to consolidate 

the company’s position. All this is based on 

an important principle introduced by the 

founder, that is, innovation: “We do not want 

to excel only in commodities, but increasingly 

offer innovative solutions, with a structured 

R&D, state-of-the-art ingredients and 

formulas, and processes that can optimise 

performance”. Many new ideas will see the 

light of day in the coming three years, not only 

in the established sectors of orthopaedic and 

gynaecological devices, advanced cosmetics 

and food supplements, but also in new 

commercial and production areas, for example 

“wound healing”, a fast-growing medical and 

therapeutic sector. All this with our eyes firmly 

set on sustainabili﬚. “An awareness that goes 

beyond usual good practice”, the company 

concludes, “An example? The collaboration 

with Ogyre, an Italian company that collects 

plastic from the ocean and rivers”. 

Fabio Guzzi, board member of Innate

Innate works to ensure
that all departments, sales, 
research and development, 
supply chain control, purchasing 
and communication are set up 
to consolidate the company’s 
position
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“We want to live our first 40 years as a transition from 

maritime and rail intermodali﬚ to multimodali﬚, to the 

interconnection of road, sea and rail. We are proud to have 

been, last year, the first logistics operator to promote an intermodal 

rail service with semi-trailers from Valencia to Madrid, making freight 

transport from Italy to central Spain sustainable. It is as if we have come 

full circle since 1996, when we started to complement road transport 

with ro-ro maritime transport to Spain. The next stage will also take us 

to Portugal by train”. So says Luigi D’Auria, Ceo of Trans Italia, a Salerno-

The logistics of the future 
are interconnected: it’s time 
for multimodality
Trans Italia’s fi rst 40 years, Ceo Luigi D’Auria: “We represent Italian 
excellence on the highways of the sea”

based group founded in 1984 focussed on 

maritime and rail trade and sustainabili﬚. “We 

represent Italian excellence on the highways 

of the sea”, explains D’Auria. “We have 

invested in rail intermodali﬚, training courses 

for personnel, and port efficiency, ensuring 

that our operators can return home to their 

families every day. 

Today, Trans Italia has more than 30 sites 

in Italy and abroad, 600 employees, more 

than 4,000 transport units and an aggregate 

turnover of more than 250 million euro. “Our 

innovative strategies focus on digitisation 

and sustainabili﬚, with the reduction of our 

environmental impact, in particular emissions, 

through new forms of power supply for 

vehicles, the enhancement of network nodes 

and the development of digital data sharing 

with the electronic Cmr”.

The group is looking abroad: it will be among 

the exhibitors at Transport Logistic in Munich, 

2-5 June, and is launching new projects on the 

Turkish market.

“The main knot to unravel for an even 

stronger global push towards multimodali﬚ 

remains that of infrastructure. In the ports we 

encounter bo﬙lenecks, with shallow waters 

and outdated interports, which slow down 

intermodali﬚ projects. Italian companies 

are travelling at a different pace to state 

investments, which need to be more targeted 

to improve the competitiveness of Italian 

logistics”. Luigi D’Auria, Ceo of Trans Italia

Aster its first twen﬚ years, Innate, a Novi Ligure-based company in 

the Life Sciences sector, is consolidating and expanding its reach. 

Founded in 2004 by Federico Panzieri - 110 employees and a 

turnover that has quadrupled in less than three years - it is now looking 

to new markets and new products. 

“We already operate in some fiּה countries, but our aim is to expand 

further, not only through third-par﬚ manufacturing, also with 

formulations based on our customers’ proposals, but also by reinforcing 

our own brands in aesthetic medicine, orthopaedics and gynaecology”, 

explains board member Fabio Guzzi.

With its qualified staff, Innate also aims to enter markets with a complex 

regulatory structure such as Brazil and, in the next five years, the United 

States.

“In our case, the professional contribution of people and favourable 

Life, science and quality: three 
pillars of growth and expansion
Innate looks to new markets with increasingly innovative medical solutions 

circumstances have been crucial on our path 

towards success, but we must not make the 

mistake of growing too fast”, emphasises 

Guzzi. “To be long-lived, you have to grow a 

backbone”.

That is why Innate works to ensure that 

all departments, sales, research and 

development, supply chain control, purchasing 

and communication, are set up to consolidate 

the company’s position. All this is based on 

an important principle introduced by the 

founder, that is, innovation: “We do not want 

to excel only in commodities, but increasingly 

offer innovative solutions, with a structured 

R&D, state-of-the-art ingredients and 

formulas, and processes that can optimise 

performance”. Many new ideas will see the 

light of day in the coming three years, not only 

in the established sectors of orthopaedic and 

gynaecological devices, advanced cosmetics 

and food supplements, but also in new 

commercial and production areas, for example 

“wound healing”, a fast-growing medical and 

therapeutic sector. All this with our eyes firmly 

set on sustainabili﬚. “An awareness that goes 

beyond usual good practice”, the company 

concludes, “An example? The collaboration 

with Ogyre, an Italian company that collects 

plastic from the ocean and rivers”. 

Fabio Guzzi, board member of Innate

Innate works to ensure
that all departments, sales, 
research and development, 
supply chain control, purchasing 
and communication are set up 
to consolidate the company’s 
position
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Energy bills have always been a thorn in 

the side for companies and households, 

constantly grappling with an increasingly 

crowded, complex forest of offers and tariffs 

that, with the end of the protected market 

and the advent of the free market, seems to 

be taking on the contours of a maze with no 

exit: Easy Luce & Gas was created with the very 

intention of meeting this need, accompanying 

the customer to purchase energy at the best 

price on the market. A dynamic, young and 

proactive company, which has only been fully 

operational since 2021 but benefits from the 

owners’ twen﬚ plus years of experience. 

In less than four years, it has been able to 

catalyse more than 6,000 supply points 

throughout Italy with a constantly growing 

customer portfolio and turnover, which has 

risen from 700,000 euro in its first year of 

business to 5 million in the 2024 financial 

statement. “Our best promotional vehicle is 

the classic word-of-mouth”, Stefano Palomba 

and Daniela Croce, owners of Easy Luce & 

Gas Srl, proudly tell us, “with our customers 

steadily increasing thanks to our willingness 

to provide families and businesses with a 

dedicated, customised energy plan. We can 

assure you that the savings we manage to 

achieve are osten so sizeable that we astonish 

the users, generating great satisfaction”.

Energy crises, geopolitical conflicts, opaque 

supply policies, and sky-rocketing prices 

are osten reasons for recurring anxie﬚ for 

customers seeking a stable point of reference: 

Easy Luce & Gas presents itself as a “zero 

kilometre”, energy-saving guide, with the 

opportuni﬚ of fast, punctual advice without 

long waits at call centres. “Our company 

Tailor-made savings that energise 
businesses and households 
At Easy Luce & Gas, experience and customer care at competitive prices

acts like a tailor, tailoring the right suit to the needs expressed by the 

customer”, the owners continue, “but without erecting barriers and 

adding electronic and human filters to manage our dialogue. We are 

contactable and available in just a few minutes: our co-workers are all 

courteous, competent young women, a real added value”.

Electrici﬚ and methane gas are supplied to domestic, condominium 

and business users, through transparent solutions that are clearly and 

comprehensibly presented, with a focus on renewable energy sources: 

environmental sustainabili﬚ and ethics are two the founding values of 

this innovative company based in Vinovo and Carignano, in the province 

of Torino. A member of Arte (Associazione Reseller e Trader Energia), 

which brings together about 200 companies operating in the energy 

sector and which, in 2024, rewarded the owners for their professionalism 

and helpfulness, Easy Luce & Gas is also active in the field of charging 

stations for plug-in electric and hybrid cars. It recently received the 

Legali﬚ Rating certificate from the Autorità Garante della Concorrenza e 

del Mercato, a recognition that certifies compliance with the principles of 

legali﬚ and ethical behaviour in business management. 

Stefano Palomba and Daniela Croce, owners of Easy Luce & Gas 
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Cosef, the largest Consortium for economic development in Friuli-

Venezia Giulia, manages five of the most productive areas in the 

region and is implementing a major industrial plan that was 

launched last autumn and will unfold its full potential in the three-year 

period 2025-2027, during which 71.31 million in investments are planned, 

with part of the construction sites already operational. Among the 

strategic objectives, alongside the consolidation of a﬙ractiveness, is the 

implementation of green infrastructure, inspired by Eco Industrial Parks, 

ecological industrial parks that provide increasingly integrated services, 

thus reducing environmental impact. 

Cosef, chaired by Marco Bruseschi and directed by Roberto Tomè, 

comprises the industrial areas of Upper Friuli, Udinese with Ziu, the 

Aussa Corno retroport and industrial area, the Cividalese area and also 

the Manzanese area. A total of 18 million square metres of floor space, 

307 established companies, with almost 11,000 employees and a total 

annual turnover of more than 8.7 billion euro.

“During the three-year period, many important interventions have 

been planned in the railway sector”, explains the chairman, “in order to 

strengthen and renew the logistics system that is available to Cosef, with 

the aim of reducing road transport and thus encouraging sustainable 

transport models”. In terms of energy, the chairman continues, we 

must make the consortium and industrial utilities of the established 

companies more efficient with a view to “making the industrial zones as 

energy self-sufficient as possible”. 

An eco industrial park in the 
productive heart of the region
This is the objective of Cosef, the largest economic development consortium 
in Friuli-Venezia Giulia

That is, autonomous energy districts, on the 

one hand equipped with production systems 

and on the other able to regulate and utilise 

all available internal resources. 

Having inaugurated the new link road north 

of the Ziu, which connects Udine’s southern 

ring road directly to the Udine Industrial Area, 

Cosef is preparing to invest a further 28.5 

million euro in infrastructure in the area, with 

the extension of the important existing railway 

track bundle. Further investments include 20 

million euro for the overall enhancement of 

Aussa Corno, including the renaturalisation of 

the area around the lagoon. 

From lest: the director Roberto Tomè with the chairman Marco Bruseschi

In terms of energy, we must 
make the consortium and 
industrial utilities of the 
established companies more 
efficient with a view to making 
the industrial areas as energy 
self-sufficient as possible

Energy bills have always been a thorn in 

the side for companies and households, 

constantly grappling with an increasingly 

crowded, complex forest of offers and tariffs 

that, with the end of the protected market 

and the advent of the free market, seems to 

be taking on the contours of a maze with no 

exit: Easy Luce & Gas was created with the very 

intention of meeting this need, accompanying 

the customer to purchase energy at the best 

price on the market. A dynamic, young and 

proactive company, which has only been fully 

operational since 2021 but benefits from the 

owners’ twen﬚ plus years of experience. 

In less than four years, it has been able to 

catalyse more than 6,000 supply points 

throughout Italy with a constantly growing 

customer portfolio and turnover, which has 

risen from 700,000 euro in its first year of 

business to 5 million in the 2024 financial 

statement. “Our best promotional vehicle is 

the classic word-of-mouth”, Stefano Palomba 

and Daniela Croce, owners of Easy Luce & 

Gas Srl, proudly tell us, “with our customers 

steadily increasing thanks to our willingness 

to provide families and businesses with a 

dedicated, customised energy plan. We can 

assure you that the savings we manage to 

achieve are osten so sizeable that we astonish 

the users, generating great satisfaction”.

Energy crises, geopolitical conflicts, opaque 

supply policies, and sky-rocketing prices 

are osten reasons for recurring anxie﬚ for 

customers seeking a stable point of reference: 

Easy Luce & Gas presents itself as a “zero 

kilometre”, energy-saving guide, with the 

opportuni﬚ of fast, punctual advice without 

long waits at call centres. “Our company 

Tailor-made savings that energise 
businesses and households 
At Easy Luce & Gas, experience and customer care at competitive prices

acts like a tailor, tailoring the right suit to the needs expressed by the 

customer”, the owners continue, “but without erecting barriers and 

adding electronic and human filters to manage our dialogue. We are 

contactable and available in just a few minutes: our co-workers are all 

courteous, competent young women, a real added value”.

Electrici﬚ and methane gas are supplied to domestic, condominium 

and business users, through transparent solutions that are clearly and 

comprehensibly presented, with a focus on renewable energy sources: 

environmental sustainabili﬚ and ethics are two the founding values of 

this innovative company based in Vinovo and Carignano, in the province 

of Torino. A member of Arte (Associazione Reseller e Trader Energia), 

which brings together about 200 companies operating in the energy 

sector and which, in 2024, rewarded the owners for their professionalism 

and helpfulness, Easy Luce & Gas is also active in the field of charging 

stations for plug-in electric and hybrid cars. It recently received the 

Legali﬚ Rating certificate from the Autorità Garante della Concorrenza e 

del Mercato, a recognition that certifies compliance with the principles of 

legali﬚ and ethical behaviour in business management. 

Stefano Palomba and Daniela Croce, owners of Easy Luce & Gas 
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MM Design has had an international outlook since its foundation 

in 1991 and, through its four offices in Bolzano, Milano, São 

Paulo and Singapore, it monitors new technologies, social 

changes, generational needs and environmental resources. “This has 

allowed us to create products that express the true meaning of the word 

‘design’, combining advanced technology with the manual touch of a 

crastsman, an aesthetic component with impeccable performance, and 

sustainabili﬚ with the best materials”.

So say Alex Terzariol, general manager, and Maria Elisabe﬙a Ripamonti, 

head of business development, who lead the multidisciplinary teams at 

the company’s various sites that express the specific skills needed for 

the numerous projects, united by the lateral thinking that characterises 

the firm. “Our aim is to accompany companies with a concrete and 

systemic design, based on an inclusive and sustainable design culture, 

Global thinking, Italian design
MM Design, a multi-award winning industrial design fi rm, creates products 
that combine craftsmanship, hi-tech and top performance

which is osten also ‘disruptive’, i.e. breaking 

with the past and heralding in an evolution. 

Our innovation puts the people at the centre, 

improving their quali﬚ of life”.

Integrating humanistic and technological 

aspects in each new design product and 

relying on a network of experts and crastsmen 

from various fields, MM Design operates in 

a wide range of sectors, from medicine to 

agriculture, industry to services and lifes﬚le. 

Mathub, the digital material database used 

to identi﬌ the most suitable, sustainable 

and safest materials for customers in order 

to manage made-to-measure processes 

through experimentation and new material 

combinations, is extremely important for MM 

Design.

“We also aim to network, connecting start-ups 

and companies, in order to create value”.

The result? Dozens of ongoing projects under 

the banner of ethical and profitable design.

A modus operandi that has been rewarded on 

many occasions.

“Good design is recognised by the market 

in terms of sales and by the juries of the 

international design awards won by our 

customers for enhancing the value of their 

product”, conclude the two professionals. 

Alex Terzariol, general manager, and Maria Elisabe﬙a Ripamonti, 
head of business development

MM Design’s goal is to 
accompany companies 
with concrete and systemic 
design, based on an inclusive 
and sustainable design 
culture, which is osten also 
“disruptive”, i.e. breaking with 
the past and heralding in an 
evolution
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In the construction industry, where every 

detail counts and technical expertise is 

paramount, it is the people that make the 

real difference. Giovanni Donzelli and Luciano 

Vitiello, founders and partners of EdilDoVi as 

well as brothers-in-law, are convinced of this; 

the company’s history is rooted in expertise 

along with the human side of the business. 

“EdilDoVi was officially founded in 1984”, says 

Donzelli. “Actually, it all began when, as a good 

older brother and having sadly lost his dad, 

I asked to meet the guy my sister had told 

me so much about. We then discovered our 

shared interest in the construction industry”. 

So, in their early twenties, the two decided 

to take up the challenge. For﬚ years have 

passed since that day, over which the small 

construction company has grown in experience, 

means and technology to become a modern 

and dynamic enterprise. A growth founded 

on sacrifice, courage and passion, with the 

abili﬚ to maintain a company philosophy that 

combines a precious wealth of tradition with 

the use of the most advanced technologies 

in the sector, paying special a﬙ention to the 

impact on the landscape and the environment. 

Today, in its second generation, it is the sons of 

the two “partners and brother-in-laws”, Sergio 

Donzelli and Umberto Vitiello, who continue 

the business in this spirit. “There are skills that 

can be learned”, says Donzelli, “but the most 

important thing is a sense of responsibili﬚. To 

employees and to customers, as demonstrated 

by the a﬙ention paid to sustainabili﬚ in our 

projects”. Today, the family business, in addition 

to the construction sector, also designs and 

builds technological, civil and industrial installations. And whether it is a 

building to be incorporated in a historic centre, a conservative restoration 

such as the Galleria Alberto Sordi in Roma, the Vatican press room, an 

Italy-France interconnection electrical substation or a data centre in Rivoli, 

near Torino, the commitment is the same. “All this”, they conclude, “with the 

aim of combining innovation and tradition to satis﬌ our customers. And 

taking care of all the details of high quali﬚ products by carefully assessing 

the value and feasibili﬚ of the activities, with the aim of ensuring the best 

quali﬚ for the people who will live and work in the buildings”. 

The art of building lasting 
relationships beyond projects
The real success of a company lies in its ability to combine technical 
expertise, empathy and social responsibility. So says EdilDoVi

Giovanni Donzelli, co-founder of the company

MM Design has had an international outlook since its foundation 

in 1991 and, through its four offices in Bolzano, Milano, São 

Paulo and Singapore, it monitors new technologies, social 

changes, generational needs and environmental resources. “This has 

allowed us to create products that express the true meaning of the word 

‘design’, combining advanced technology with the manual touch of a 

crastsman, an aesthetic component with impeccable performance, and 

sustainabili﬚ with the best materials”.

So say Alex Terzariol, general manager, and Maria Elisabe﬙a Ripamonti, 

head of business development, who lead the multidisciplinary teams at 

the company’s various sites that express the specific skills needed for 

the numerous projects, united by the lateral thinking that characterises 

the firm. “Our aim is to accompany companies with a concrete and 

systemic design, based on an inclusive and sustainable design culture, 

Global thinking, Italian design
MM Design, a multi-award winning industrial design fi rm, creates products 
that combine craftsmanship, hi-tech and top performance

which is osten also ‘disruptive’, i.e. breaking 

with the past and heralding in an evolution. 

Our innovation puts the people at the centre, 

improving their quali﬚ of life”.

Integrating humanistic and technological 

aspects in each new design product and 

relying on a network of experts and crastsmen 

from various fields, MM Design operates in 

a wide range of sectors, from medicine to 

agriculture, industry to services and lifes﬚le. 

Mathub, the digital material database used 

to identi﬌ the most suitable, sustainable 

and safest materials for customers in order 

to manage made-to-measure processes 

through experimentation and new material 

combinations, is extremely important for MM 

Design.

“We also aim to network, connecting start-ups 

and companies, in order to create value”.

The result? Dozens of ongoing projects under 

the banner of ethical and profitable design.

A modus operandi that has been rewarded on 

many occasions.

“Good design is recognised by the market 

in terms of sales and by the juries of the 

international design awards won by our 

customers for enhancing the value of their 

product”, conclude the two professionals. 

Alex Terzariol, general manager, and Maria Elisabe﬙a Ripamonti, 
head of business development

MM Design’s goal is to 
accompany companies 
with concrete and systemic 
design, based on an inclusive 
and sustainable design 
culture, which is osten also 
“disruptive”, i.e. breaking with 
the past and heralding in an 
evolution
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Tuscany
COMMUNICATION PROJECT CREATED BY GIADA PAOLETTI 

Aiming for recovery in 2025: regional 
councillor Marras outlines the roadmap
to give added impetus to the region

46    Platinum • March 2025



Despite an uncertain 2024 with its ups and downs, the Tuscan 

economy is bearing up reasonably well, even if the increasingly 

fragile and unclear international framework has caused growth 

to lose momentum. Indeed, the numbers show that the regional Gdp 

was +0.6% (source: Irpet) with an estimated +0.8% this year, although 

the spectre of the tariffs announced by Trump could shake things up 

again, damaging an area aiming at revival. 

Indeed, in 2025 Tuscany will focus on relaunching the fashion sector, 

announcing an ambitious recovery plan that will embrace other 

sectors of the economy and include strategic investments in advanced 

technology that is in great demand throughout Europe. “The global 

economic situation has had a negative impact on manufacturing in 

particular, and fashion is the sector that has suffered the most”, explains 

the region’s councillor for the economy and production activities, 

Leonardo Marras. “That is why the region is commi﬙ed to supporting 

recovery with concrete measures, from moratoriums on credit and taxes 

for Smes, to tenders for investments in innovation and sustainabili﬚ and 

a training plan for professional reskilling. We will also organise a round 

table with the big brands to manage the economic impact of the crisis, 

all while guaranteeing social protections for workers”. 

An opportuni﬚ for the growth of the entire industrial system will also 

be the 80 million euro Strategic Technologies for Europe Platform, which 

will be launched in the coming months with the aim of supporting 

companies investing in advanced technology that is strategic for Europe, 

from biotechnology to hydrogen. 

Another lever of development will be a﬙racting foreign investments; 

the region is commi﬙ed to promoting its international appeal through 

innovation, digitisation and global competitiveness. “We have prepared 

calls for tenders to support the modernisation of Smes, encouraging 

the adoption of new technology and improving access to digital 

transformation”, adds councillor Leonardo Marras.

“A key role will be played by research and development, promoting 

cooperation between companies, universities, and research centres 

to turn the region into a benchmark for advanced manufacturing, 

digital technologies, and the circular 

economy. Another key aim is to support 

start-ups and innovative companies, 

adopting tools dedicated to their growth and 

internationalisation, helping them to expand 

into foreign markets. But competitiveness also 

depends on sustainabili﬚. This is why the 

new regional calls for tenders will promote 

the ecological transition, supporting more 

sustainable and circular production models. 

At the same time, we will work to simpli﬌ 

bureaucratic formalities, reduce the time 

it takes to access resources, and facilitate 

dialogue with the public administration, to 

make it easier to do business in Tuscany”. 
- Jacopo Carlesi - 

Sound economy, strategic 
investments and opportunities

Leonardo Marras, councillor for the economy
and production activities of Tuscany

Tuscany
COMMUNICATION PROJECT CREATED BY GIADA PAOLETTI 

Aiming for recovery in 2025: regional 
councillor Marras outlines the roadmap
to give added impetus to the region
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There is a very close relationship between 

the art of leatherworking and Tuscany. 

Indeed, one of the most important 

districts of the Italian tanning industry is 

based here, boasting an extensive network of 

companies, some of which are true gems of 

the sector. Among these is Rinaldi Conceria, a 

family-run business established in Fucecchio 

(Firenze) in 1959 by the three founding 

partners Pietro Brillanti, Mauro Campigli 

and Franco Rinaldi who, in those years of 

economic boom, succeeded in creating a solid and long-lasting business. 

In over 65 years of business through their work in finishing leather, 

the company has transformed food waster into a beautiful material 

used in fashion and design, and has been able to combine excellent 

crastsmanship with technological innovation, becoming an example of 

how the sector can evolve creating quali﬚ products while still respecting 

the environment. Today, the company is certainly one of the local area’s 

best, due in particular to their state-of-the-art processing combined 

with a concrete focus on environmental sustainabili﬚. In the facili﬚, 

which covers an area of around 15,000 square metres, all stages of 

the “complete cycle” production process are carried out, from tanning 

Passion and culture for more 
eco-friendly, cutting-edge leather
This is the story of Rinaldi Conceria, which revolutionised the industry through the 
automated production process and a strong push for environmental sustainability

The founding members: lest Mauro Campigli and right Pietro Brillanti, continuing, Alessandro Brillanti with daughters Serena 
and Vi﬙oria Brillanti, Paola Brillanti and Andrea Campigli with their son Lorenzo Campigli, Fabrizio Rinaldi, Sonia Campigli
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raw hides to manufacturing finished articles for leather goods and 

footwear. In addition, in Montegranaro in the Marche region, there is 

a warehouse with leather samples where customers can source what 

they need directly. Each product is made with the utmost respect for 

quali﬚ standards certified according to Uni En Iso 9001 and Uni En Iso 

16484 Made in Italy “Full Cycle”standards, a further guarantee that all 

stages of the production process are carried out entirely in Italy, thereby 

ensuring s﬚listic and innovative content, as well as the cu﬙ing-edge 

technologies that characterise Italian production. 

Rinaldi Conceria, in the last decade, has marked a real revolution in the 

sector by completely automating the production process.

The second generation of the family replaced the old spraying 

equipment with new, more modern systems, including an automatic 

chemical weighing scale. The old retanning agent, dye and fatliquor 

drums were replaced with fully automated systems capable of 

perfectly dosing the right amount of chemicals and water, controlling 

temperatures and, in general, automating everything that was 

previously done manually. More recently, the founders’ grandchildren 

have joined, ready to make another change by developing procedures 

for Industry 4.0. A huge step forward, which made Rinaldi the first 

tannery to fully automate their production process, reducing both 

potential human error and minimising waste, using them as part of a 

circular economy. This has also benefited workers as the introduction 

of technology has significantly raised safe﬚ levels, allowing workers 

to come into less contact with chemicals. The environment has also 

benefited, as, through these improvements, 

there has been reduced waste, processing 

time has been optimised and, by significantly 

improving safe﬚ in the workplace, there has 

also been a reduced environmental impact, 

all in line with working towards a more 

sustainable future. 

“Sustainabili﬚ is a value that permeates 

every aspect of our business, it is not a 

cosmetic concept, but a philosophy that we 

follow through tangible actions”. Certificate 

obtained include: Lwg (Leather Working 

Group), which certifies the commitment to 

further reducing the environmental impact 

of leather processing, Icec TS410, which 

guarantees the traceabili﬚ of raw materials, 

ZdhcSupplier to Zero, which certifies the 

management of chemical substances, and 

ItalyX, Italy Certified Italian Excellence, which 

certifies the company’s “Italian-ness”. Now, 

with the third generation, Rinaldi Conceria is 

moving forward to take another important 

step with the technological evolution of 

Industry 4.0, Transition 5.0, the launch of new 

production lines with a “green” perspective, 

ready to meet the future challenges of 

the Italian and international markets, 

always keeping quali﬚, innovation and 

sustainabili﬚at the centre of their strategic 

choices.

This is also an opportuni﬚ to measure the 

progress of their corporate Esg strategy, 

respecting social values and good corporate 

governance as a focus for sustainable growth 

for the environment, people and a more 

responsible future. 

Rinaldi Conceria Srl, the 
first tannery to achieve 
ItalyX certification, 
proof of the company’s 
“Italian-ness” for over 
65 years, following 
a set of values and 
characteristics of Italian 
lifes﬚le, culture and 
entrepreneurship. 
“Sustainabili﬚ is at the 
heart of our strategic 
choices”
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There is a very close relationship between 

the art of leatherworking and Tuscany. 

Indeed, one of the most important 

districts of the Italian tanning industry is 

based here, boasting an extensive network of 

companies, some of which are true gems of 

the sector. Among these is Rinaldi Conceria, a 

family-run business established in Fucecchio 

(Firenze) in 1959 by the three founding 

partners Pietro Brillanti, Mauro Campigli 

and Franco Rinaldi who, in those years of 

economic boom, succeeded in creating a solid and long-lasting business. 

In over 65 years of business through their work in finishing leather, 

the company has transformed food waster into a beautiful material 

used in fashion and design, and has been able to combine excellent 

crastsmanship with technological innovation, becoming an example of 

how the sector can evolve creating quali﬚ products while still respecting 

the environment. Today, the company is certainly one of the local area’s 

best, due in particular to their state-of-the-art processing combined 

with a concrete focus on environmental sustainabili﬚. In the facili﬚, 

which covers an area of around 15,000 square metres, all stages of 

the “complete cycle” production process are carried out, from tanning 

Passion and culture for more 
eco-friendly, cutting-edge leather
This is the story of Rinaldi Conceria, which revolutionised the industry through the 
automated production process and a strong push for environmental sustainability

The founding members: lest Mauro Campigli and right Pietro Brillanti, continuing, Alessandro Brillanti with daughters Serena 
and Vi﬙oria Brillanti, Paola Brillanti and Andrea Campigli with their son Lorenzo Campigli, Fabrizio Rinaldi, Sonia Campigli
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It is said that the best ideas are born in 

difficult times, and, when talking to Ilaria 

Rossi, owner of Calzaturificio Ilaria, you can 

feel the desire to never give up, to get back into 

the game, and to never stop. “The company 

was founded by my father Tiziano in 1972, 

and I joined in 1995, when I was only 20 years 

old”, Ilaria explains, “that’s when the company 

took the name ‘Calzaturificio Ilaria’, and until 

2020 my brother also accompanied me in this 

adventure. I can say that I grew up here, in all 

respects, and I am proud that today one of 

my sons has also joined the company so that 

we can pass on our history. I am also proud 

because I believe that what sets us apart is 

precisely this sense of family that you can feel 

in every pore of the company, a close-knit group 

working together to achieve the same goals”. 

Not an easy task, as Calzaturificio Ilaria now 

has more than 50 employees and has come a 

long way from being a small family business.

“We have always worked for big luxury brands 

such as Aquazzurra, Valentino, Dolce & 

Gabbana and Balmain, making fine shoes for 

elegant women”, Ilaria continues, “ranging in 

various genres from ballerina flats to evening 

shoes and jewel sandals. We exported a lot 

A journey through elegance 
with Italian products made 
with a green heart
Calzaturifi cio Ilaria has been making luxury Italian shoes for 30 years

abroad where ‘Made in Italy’ was a guarantee of the highest quali﬚. 

Today, unfortunately, the sector is in a crisis, the big luxury brands have 

seen a drop in purchases, important markets have closed their borders 

and others are imposing high tariffs”. But Ilaria hasn’t lose heart and 

she has turned the company’s anniversary into an opportuni﬚ to try 

something new. “In August we will celebrate 30 years in business and we 

are working on the launch of the ‘Ilaria Rossi’ brand, which will feature 

a collection designed for women of all ages who want to be elegant 

without sacrificing comfort”. A limited and exclusive range produced 

sustainably and with great a﬙ention to every detail, both for the shoe and 

for the packaging with its s﬚lish design, and fresh and trendy colours. A 

collection born of great experience, made by artisans who represent the 

best of Made in Italy. 

Ilaria Rossi, owner of Calzaturificio Ilaria

In August, Calzaturificio will 
celebrate 30 years in business 
and we are working on the 
launch of the “Ilaria Rossi” 
brand, which will feature a 
collection designed for women 
of all ages who want to be 
elegant without sacrificing 
comfort
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From lest: Alberto Pisseri, vice-president of finance and production for Gea, and Domenico Gambarelli, managing director 
for Gea Homogenizer

In a production process, homogenisation is 

a watershed step: aster that, the product 

changes, and there is no going back. A 

key operation, to be tackled with the most 

appropriate technology, regardless of the ﬚pe 

of substances being treated.

Gea Mechanical Equipment Italia, based in 

Parma, is the Homogenizer Business Unit for 

the large German multinational Gea and deals 

with high-pressure homogenization. And, 

while their well-established know-how has 

been earned starting in food & beverage, over 

time the company has expanded its areas of 

operation, adapting to new technology and 

manufacturing processes. This has led to a 

consolidated presence in pharmaceuticals, 

chemicals, biotech (now worth 30% of 

turnover) and more recently in semiconductors 

and conductors derived from carbon - 

nanotubes, or graphene-based materials 

- used in many sectors, from electrical 

machinery to clothing. This differentiation, 

combined with a presence in all world 

markets, has fostered constant growth: today 

The versatility of homogenization
Applying cutting-edge technologies to di� erent segments, Gea Mechanical Equipment 
Italia is also growing through its concern for the environment and its employees

Gea Mechanical Equipment Italia boasts 130 million in turnover (+6% in 

2024) and has almost 300 employees.

“A remarkable development in many respects," note Domenico 

Gambarelli, managing director of the Business Unit Homogenizer, and 

Alberto Pisseri, vice-president of finance and production for Business Unit 

Homogenizer.

“To manage our diversification, we have created a team dedicated 

to Pharma projects globally. In 2023 we built a new warehouse to 

reorganise our internal flows and improve our production areas, making 

them more ergonomic and efficient. Homogenization technology is 

evolving and more and more of our machines are equipped with sensors 

and automations that were unthinkable just a few years ago: even in 

the metalworking industry, digitisation has initiated a very important 

transformation process”.

But the results are not just economic. The management’s legitimate 

pride has at least two other reasons: commitment to sustainabili﬚ and 

commitment to employees. Some examples? Solar panels providing 40% 

of energy (the remainder being from renewable sources); water cooling 

systems and a significant reduction of oil in the pistons; a 63% reduction 

of carbon dioxide; training courses to encourage sustainable travel; 

electric company cars with internal recharging stations; and various 

employee welfare activities, such as the presence of psychologists, 

physiotherapists and nutritionists or job rotation projects, to allow for 

work experience in different sectors and even abroad. 

“We live in an era where data is the driver of strategic decisions 

and technology the spring board for competitiveness. This is 

how Eduardo Caliano, Ceo of Istemi, describes the essence of a company 

that, founded in 2008, brings the advanced investigation techniques of 

biomedicine and research to the world of construction, cultural heritage and 

infrastructure, through the expert skills of engineers, architects, geologists 

and chemists who, working as a team, optimise the processes of analysing 

structures.“We were founded with the aim of simpli﬌ing complex processes 

for the safe﬚ and protection of cultural heritage and infrastructure”, Caliano 

explains. “Through the latest innovation, we build integrated solutions with 

our customers that meet their needs, and always with an eye to the future”. 

    enterprise synergies      

Diagnostics for 
infrastructure and 
cultural heritage
Istemi: “Technology is a spring board for 
competitiveness and heritage preservation” A future that applies to a wide varie﬚ of needs: 

from diagnostics for cultural heritage, analysing 

materials and techniques to identi﬌ causes of 

deterioration, and construction. All by combining 

technical expertise and a﬙ention to operational 

details. The company also provides training, 

ongoing assistance and strategic consultancy, 

providing civil engineering companies and public 

asset management bodies all-round support. 

“Every project is unique and needs tailor-made 

solutions. Our task is to turn challenges into 

opportunities for growth through innovation. We 

are partners with those who, like us, believe in 

the power of change”. 

Eduardo Caliano, Ceo of Istemi

It is not osten that you come across a 

company from Southern Italy with over 

60 years of experience and established 

leadership in the advertising distribution 

sector. Studio Senese Italia Group Srl is a 

company that impresses with its solidi﬚, 

organisation and abili﬚ to respond to the 

needs of high-calibre clients, especially in 

the large-scale distribution (Gdo) and retail 

sectors.

The company was born from the intuition of 

an advertising distribution pioneer: Walter 

Gaia and Luigi Senese

The power of the fl yer:
a decades-long strategy
Studio Senese Italia Group, southern Italian 
excellence in advertising distribution

Senese, father of Luigi Senese, the current Ceo, and Gaia. Initially, the 

core business was the distribution of free samples and coupons to 

industries, but over time the market has transformed. With the advent 

of shopping centres, advertising took on an even more strategic role 

and Studio Senese Italia Group was able to evolve, becoming a reference 

point in Southern Italy for “door to door” distribution of promotional 

leaflets. Studio Senese Italia Group’s vision is clear: to consolidate its 

leadership in Southern Italy and continue to offer clients an increasingly 

efficient and strategic service. A company that demonstrates how, even 

in the south of Italy, it is possible to build solid and competitive realities, 

capable of excelling and se﬙ing standards in a key sector for marketing 

and commercial communication. 
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With more than thir﬚-five years of 

experience in the industrial and medical 

gases sector, Giuseppe Di Lillo and Pasqualino 

Di Lillo, father and son, have built a business 

that has become a point of reference in 

the hospital, industrial and food sectors. “Our mission is simple, but 

ambitious: guarantee a timely, reliable and safe service”, says Giuseppe. 

Based in Campobasso, Di Lillo Ossigeno specialises in the supply of 

medical oxygen, both liquid and gaseous, as well as industrial gases, 

ace﬚lene, CO₂ and other compressed gases, meeting the needs of 

customers in a wide range of sectors. “Our origins are in industry”, says 

Pasqualino, “but for more than ten years we have also specialised in the 

medical sector, with a commitment that during Covid went beyond mere 

business, osten without receiving the just public acknowledgement”. 

In addition to the supply of gases, our company cooperates with 

technicians in the construction of technologically advanced and 

compliant medical, industrial and food plants, and their maintenance. 

“Our added value is versatili﬚: we meet all our customers’ needs while 

maintaining high quali﬚ standards”, stresses the Di Lillos, who operate 

not only in Molise, but in much of southern Italy, also offering product 

inspection and testing activities. 

The partner for industrial and medical gases 
Di Lillo Ossigeno’s mission? The owners explain: “By our customers’ side, 
o� ering a timely, safe and reliable service”

From the lest, Giuseppe and Pasqualino Di 
Lillo

    enterprise synergies      

Alea Srl, member of the Conad Adriatico group, 

is a large-scale distribution company based 

in San Giovanni Teatino that has successfully 

faced the challenge of operating in a highly 

competitive sector and has managed to gain a 

sound market share. Paolo Bernabei, director 

of Alea, stresses that “the decision to embark 

on this adventure was based on an awareness 

of our potential, the strength of the Conad 

brand and the structure of the Conad Adriatico 

cooperative. Our policy is based on offering high-

quali﬚ products and customer-oriented service”. 

A significant boost was given by the growth of all 

the Conad brand product lines, including “Sapori 

Paolo Bernabei, director of Alea

    enterprisesynergies     

Targeted strategies for the 
large-scale distribution market
Alea: experience and know-how for success
in a highly competitive market 
& Dintorni” and “Sapori & Idee”, the best of Italian regional gastronomic 

excellence and tradition. The company also offers the “Bassi e Fissi” line to 

guarantee affordable, high quali﬚ Conad-branded products. Alea’s strategy 

is proving to be a success thanks to its business policy, the strength of the 

Conad brand and of the Conad Adriatico Cooperative, which have allowed it to 

build customer loyal﬚ and gain a foothold in a competitive market. 
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 wastereduce@units.it - dsv.units.it

The Natura 2000 network represents one of the 
greatest achievements of environmental conservation 
in Europe: a system of protected areas that covers 
18% of the Eu territory, including fresh and sea 
water: a key tool to protect biodiversity and ecosystem 
services. However, despite the progress made, 
uncontrolled dumping of waste remains a pressing 
challenge. To address this problem, the Wastereduce 
cross-border project, launched in February 2024 
as part of the Interreg VI 2021-2027 programme, 
promotes cooperation between Italy and Croatia to 
develop innovative and integrated strategies to reduce 
waste production as well as identify and manage waste 
at Natura 2000 sites, reducing the human impact.
Eight partners, located across Friuli-Venezia Giulia, 
Veneto, Istria and Dalmatia, are working on the 
project: the Institute for Agriculture and Tourism in 
Porec, the project leader, the Department of Life 
Sciences of the University of Trieste, the Istrian 
Region, the Regional Agency for Environmental 
Protection of Veneto, the Management Body for 
Nature Reserves of the Istrian Region “Natura 
Histrica”, the Association for Nature, the 
Environment and Sustainable Development “Sunce” 
based in Croatia, Etra Spa Bene�t Company with 
registered of�ce in Bassano del Grappa (Vicenza) and 
Etifor | Valuing Nature, a spin-off of the University of 
Padova and certi�ed B Corp. The project approach 
is based on a combination of advanced technologies, 
cross-border cooperation and behavioural studies 
to promote a change of mentality in the users 

of protected areas. An innovative aspect is the 
psychological component of the project: through 
speci�c environmental psychology studies, it aims 
to understand how to promote more responsible, 
aware and environmentally friendly behaviour. At 
the same time, it uses remote sensing technologies to 
monitor and locate waste build-up areas in an accurate 
and innovative way. In the marine environment, 
the Sentinel-2 satellite sensor allows identi�cation 
of �oating debris by calculating a spectral index 
called the Floating Debris Index (Fdi), with which 
macroplastics can be distinguished from natural debris 
by exploiting their unique spectral properties, such as 
the re�ection of near-infrared (Nir) light. Instead, for 
terrestrial areas, satellite images and data collected by 
multispectral and hyperspectral drones are analysed 
using advanced algorithms such as the Adjusted Plastic 
Index (Api). These tools enable the detection of waste 
even in complex contexts, ensuring an integrated 
and reliable analysis. Wastereduce is not just a waste 
management project; it is an innovation lab that 
combines science, technology and social change. The 
active involvement of citizens, to whom education and 
awareness-raising actions will be addressed, will be 
crucial to its success. Their feedback will be useful in 
guiding the waste management policies developed by 
the authorities and project partners. 

Italy and Croatia together to protect Natura 2000 sites

The Interreg Wastereduce 
project for innovative waste 
management

THE WASTEREDUCE TEAM

With more than thir﬚-five years of 

experience in the industrial and medical 

gases sector, Giuseppe Di Lillo and Pasqualino 

Di Lillo, father and son, have built a business 

that has become a point of reference in 

the hospital, industrial and food sectors. “Our mission is simple, but 

ambitious: guarantee a timely, reliable and safe service”, says Giuseppe. 

Based in Campobasso, Di Lillo Ossigeno specialises in the supply of 

medical oxygen, both liquid and gaseous, as well as industrial gases, 

ace﬚lene, CO₂ and other compressed gases, meeting the needs of 

customers in a wide range of sectors. “Our origins are in industry”, says 

Pasqualino, “but for more than ten years we have also specialised in the 

medical sector, with a commitment that during Covid went beyond mere 

business, osten without receiving the just public acknowledgement”. 

In addition to the supply of gases, our company cooperates with 

technicians in the construction of technologically advanced and 

compliant medical, industrial and food plants, and their maintenance. 

“Our added value is versatili﬚: we meet all our customers’ needs while 

maintaining high quali﬚ standards”, stresses the Di Lillos, who operate 

not only in Molise, but in much of southern Italy, also offering product 

inspection and testing activities. 

The partner for industrial and medical gases 
Di Lillo Ossigeno’s mission? The owners explain: “By our customers’ side, 
o� ering a timely, safe and reliable service”

From the lest, Giuseppe and Pasqualino Di 
Lillo

    enterprise synergies      

Alea Srl, member of the Conad Adriatico group, 

is a large-scale distribution company based 

in San Giovanni Teatino that has successfully 

faced the challenge of operating in a highly 

competitive sector and has managed to gain a 

sound market share. Paolo Bernabei, director 

of Alea, stresses that “the decision to embark 

on this adventure was based on an awareness 

of our potential, the strength of the Conad 

brand and the structure of the Conad Adriatico 

cooperative. Our policy is based on offering high-

quali﬚ products and customer-oriented service”. 

A significant boost was given by the growth of all 

the Conad brand product lines, including “Sapori 

Paolo Bernabei, director of Alea

    enterprisesynergies     

Targeted strategies for the 
large-scale distribution market
Alea: experience and know-how for success
in a highly competitive market 
& Dintorni” and “Sapori & Idee”, the best of Italian regional gastronomic 

excellence and tradition. The company also offers the “Bassi e Fissi” line to 

guarantee affordable, high quali﬚ Conad-branded products. Alea’s strategy 

is proving to be a success thanks to its business policy, the strength of the 

Conad brand and of the Conad Adriatico Cooperative, which have allowed it to 

build customer loyal﬚ and gain a foothold in a competitive market. 

https://dsv.units.it/


Years of experience in the packaging 

sector, serving the most demanding and 

diverse customers, have turned Scatolificio 

Zaccagni into a pioneer in the design and 

production of cardboard boxes for all uses. 

The Barle﬙a-based company, founded and run 

by brothers Leonardo and Giovanni Zaccagni, 

is now a point of reference for its reliabili﬚ 

and for keeping abreast of market trends 

and new technologies: from footwear to food, 

e-commerce to wine, with American folding 

and die-cut boxes, its care for packaging knows 

no bounds and evolves through highly precise design and the choice of 

sustainable materials. “Our customers are mainly long-established ones 

precisely because of the relationship of trust we have cultivated over 

the years”, stresses Giovanni Zaccagni, managing director and founder of 

Scatolificio Zaccagni Srl. “This is our distinctive feature, with a sustainable 

approach to minimising environmental impact: from concept to design, 

production to transport, we adopt a holistic approach aimed at reducing 

the waste of every material involved”. A﬙ention to environmental 

protection is also reflected in the use of self-generated solar energy, a big 

step towards energy self-sufficiency and zero emissions. Finally, a new 

water purification system for washing water from the printing presses 

ensures complete water recycling. 

From the lest, brothers Giovanni and Leonardo 
Zaccagni

The packaging of the future: 
sustainability and design  
Scatolifi cio Zaccagni makes made-to-measure 
packaging with low environmental impact

    enterprise synergies      

A champion of Made in Italy in 

the world, whose operative is 

growth. This is a brief presentation of 

Guide﬙i Recycling Systems, a long-

standing company working in the 

recycling and recovery of non-ferrous 

metals, founded in 1986 by Mauro 

Guide﬙i. The Guide﬙i family is still 

at the helm of the company today, 

supported by a team of young talent 

trained within the company: “Aster 

almost 40 years of experience, we 

are able to design and manufacture 

plants and machines for the recovery 

of a wide range of materials and 

waste products. We currently have 

50 different models, 600 separate 

material samples stored, 4,000 plants 

sold and three locations worldwide: 

in Italy, Asia and the Usa”.  The 

Renazzo-based (Ferrara) company’s 

strengths include its positioning 

towards customisation and aster-sales 

service. “We offer flexibili﬚ in adapting 

the plants, moulded to customers’ 

needs, depending on the material 

to be recycled. We are in the process 

of expanding our R&D laboratory to 

allow the customer to test what can 

be recovered from any kind of waste 

material. Our mo﬙o “Where there is 

value to be extracted, there is Guide﬙i 

Recycling Systems” testifies to our 

ongoing commitment to optimising the 

recovery and exploitation of resources”. 

Guide﬙i, which is in expansion in 

foreign markets, is always looking 

for new effective solutions to 

recover a wide range of materials 

with lower costs and less impact on 

the environment, in support of an 

increasingly circular economy. 

315 thousand times Sincro:
Guide﬙i’s best-selling machine
throughout the world

Innovation in recycling
Recycling for a circular economy: this is the goal 
of Guidetti Recycling Systems 
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Giuseppe Argirò, Ceo of Cva 

In a system that increasingly demands 

innovation and sustainabili﬚, Cva - 

Compagnia Valdostana delle Acque - has 

decided to follow the path of change, opening 

up to new opportunities, while still keeping 

its core unchanged. A strategic vision carried 

forward by Giuseppe Argirò, Cva’s Ceo, whose 

leadership has enabled the company to tackle 

climate and market risks with an innovative 

approach, combining industrial vision with a 

forward-looking outlook.

“It was necessary to diversi﬌, to ensure 

greater securi﬚ and stabili﬚ for the company”, 

Argirò explains. “In recent years, Italy has 

experienced extreme phenomena: water 

crises such as the one in 2022, which reduced 

hydroelectric generation by 38%, and dramatic 

events such as the floods of 2023. Situations 

that made clear the importance of integrating 

different sources for energy. Wind and solar 

provide us with a chance of balancing these 

variabilities”. 

The goal is ambitious: to reach 2 gigawa﬙s of 

installed power by 2027, with an investment 

of 1.6 billion euro. This new strategy not only 

responds to the challenges of climate change, 

but also reduces those risks associated with 

a business model focused exclusively on 

hydropower.

“Cva has strong roots in hydropower and a 

local identi﬚, but we must look ahead by 

focusing on new assets that will guarantee 

development”, Argirò explains, “harnessing 

the sun and wind will allow us to grow and 

become a national player in the renewable 

energy scene. The change in this case is not 

From hydroelectricity to 
embracing the sun and wind 
Cva is growing and is ready for new challenges: diversifi cation repays

just a technological upgrade, but a real transformation”. This vision is 

already bearing fruit. 

In 2024, the company expects to end the year with 1.3 billion euro in 

revenue, an Ebitda (gross operating margin) of over 370 million euro, and 

a net profit of over 200 million euro.

“These results prove that our diversification strategy, accompanied by 

targeted acquisitions, is working. Among these are, Renergetica, Sistema 

Rinnovabili and Sunnerg Group, and they have strengthened our skillset 

along the entire renewable energy chain, from design to maintenance”. 

With over 330 megawa﬙s of installed wind and solar power, Cva is 

looking ahead, ready to expand to key regions such as Sicily, Apulia, 

Lazio and Sardinia not forge﬙ing the Centre-North. 

Cva is ready to expand to key 
regions such as Sicily, Apulia, 
Lazio and Sardinia without 
forge﬙ing the Center-North

Years of experience in the packaging 

sector, serving the most demanding and 

diverse customers, have turned Scatolificio 

Zaccagni into a pioneer in the design and 

production of cardboard boxes for all uses. 

The Barle﬙a-based company, founded and run 

by brothers Leonardo and Giovanni Zaccagni, 

is now a point of reference for its reliabili﬚ 

and for keeping abreast of market trends 

and new technologies: from footwear to food, 

e-commerce to wine, with American folding 

and die-cut boxes, its care for packaging knows 

no bounds and evolves through highly precise design and the choice of 

sustainable materials. “Our customers are mainly long-established ones 

precisely because of the relationship of trust we have cultivated over 

the years”, stresses Giovanni Zaccagni, managing director and founder of 

Scatolificio Zaccagni Srl. “This is our distinctive feature, with a sustainable 

approach to minimising environmental impact: from concept to design, 

production to transport, we adopt a holistic approach aimed at reducing 

the waste of every material involved”. A﬙ention to environmental 

protection is also reflected in the use of self-generated solar energy, a big 

step towards energy self-sufficiency and zero emissions. Finally, a new 

water purification system for washing water from the printing presses 

ensures complete water recycling. 

From the lest, brothers Giovanni and Leonardo 
Zaccagni

The packaging of the future: 
sustainability and design  
Scatolifi cio Zaccagni makes made-to-measure 
packaging with low environmental impact

    enterprise synergies      

A champion of Made in Italy in 

the world, whose operative is 

growth. This is a brief presentation of 

Guide﬙i Recycling Systems, a long-

standing company working in the 

recycling and recovery of non-ferrous 

metals, founded in 1986 by Mauro 

Guide﬙i. The Guide﬙i family is still 

at the helm of the company today, 

supported by a team of young talent 

trained within the company: “Aster 

almost 40 years of experience, we 

are able to design and manufacture 

plants and machines for the recovery 

of a wide range of materials and 

waste products. We currently have 

50 different models, 600 separate 

material samples stored, 4,000 plants 

sold and three locations worldwide: 

in Italy, Asia and the Usa”.  The 

Renazzo-based (Ferrara) company’s 

strengths include its positioning 

towards customisation and aster-sales 

service. “We offer flexibili﬚ in adapting 

the plants, moulded to customers’ 

needs, depending on the material 

to be recycled. We are in the process 

of expanding our R&D laboratory to 

allow the customer to test what can 

be recovered from any kind of waste 

material. Our mo﬙o “Where there is 

value to be extracted, there is Guide﬙i 

Recycling Systems” testifies to our 

ongoing commitment to optimising the 

recovery and exploitation of resources”. 

Guide﬙i, which is in expansion in 

foreign markets, is always looking 

for new effective solutions to 

recover a wide range of materials 

with lower costs and less impact on 

the environment, in support of an 

increasingly circular economy. 

315 thousand times Sincro:
Guide﬙i’s best-selling machine
throughout the world

Innovation in recycling
Recycling for a circular economy: this is the goal 
of Guidetti Recycling Systems 
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Growth, innovation, sustainabili﬚, social responsibili﬚: 

these are the cornerstones of long-standing Fonderia 

Zane﬙i based in Argenta (Ferrara), led with enthusiasm 

and foresight by the Zane﬙i family: Andrea, Simone and 

Patrizia. “We specialise in aluminium alloy castings. Over the 

years, we have mainly focused on the cylinder head sector, 

as the company is located in an area full of businesses 

working in the  motor, motorbike and automotive industries. 

We are also very active abroad, exporting both in Europe 

and worldwide”. In the last five years, the company has 

doubled its production capaci﬚ and commi﬙ed itself to 

environmental sustainabili﬚. “We have installed state-of-

the-art filters to puri﬌ our exhaust air before it goes outside 

the factory and have installed solar panel systems: we are 

aiming for one million megawa﬙s. Corporate welfare is also 

a key issue for us: our employees must feel good within the 

company because if our clients appreciate the work we do, 

it is because of them”. And, of course, the customer is at the 

centre of everything, each one works alongside experts in 

the design of steel models and moulds, from the first phase 

of the project up to the sampling and quali﬚ control of the 

finished piece. “With support from my son Simone, we will 

continue to pursue our goals of continuous improvement, 

relying on unmatched working team”. “Recently, we have 

bought another 60,000 square metres of land ready to 

expand the company if the market requires it”, Zane﬙i 

concludes. 

    enterprise synergies      

The dream team for aluminium alloys
Fonderia Zanetti: excellent performance for the automotive sector 

Automatic dosing unit
plasticisers

Experience and fl exibility in processing 
raw materials
CamImpianti creates bespoke solutions for dry powder handling

CamImpianti is a company whose skills are its greatest strength, having been active in 

the industry since 1992.

The company, based in Corporeno di Cento (Ferrara), designs and manufactures machines 

and systems used for the transport and processing of raw materials, semi-finished and 

finished products in various fields of application, from food to plastics, chemicals and 

rubber.

“To achieve this level of customisation”, explains owner Vi﬙orino Roncarati, we have to 

listen carefully to the customer’s needs and find the most suitable solution together 

with them. Part of the production is done in-house, so we have control over the quali﬚ 

of the equipment we build and we are very efficient with spare parts, adding great value 

to our aster-sales service. The secret of the goodness of our products - storage units in 

silos and tanks, pneumatic and mechanical conveyors, dosing systems, mixers, filtration 

units and sostware automation - lies above all in our knowledge of the raw materials to 

be processed, aster which we oversize the plant capaci﬚ required by the customer by an 

average of 20%, so that it always performs well if it has to handle a larger quanti﬚ of 

material than expected”. 
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Blending beau﬚ and efficiency, history 

and moderni﬚. This is the mission that 

ICoRes, a Campania-based eminence 

in the restoration of the decorated surfaces 

of monumental buildings with historical and 

artistic value, has been pursuing for some 

20 years, and the arrival of Sergio Romano, 

a leading light in the real estate sector, 

has marked a turning point in the sector, 

combining technical expertise with a strategic 

administrative vision.

This vision has seen the company increasingly 

expand its project portfolio to include work on 

historical buildings such as Palazzo Madama, 

Casti Amanti Pompei, Villa Adriana, Foro 

Romano, Reggia di Caserta facades, Palazzo 

Reale in Napoli, and the Chiesa Girolamini in 

Napoli. The number of projects carried out 

by ICoRes, under the leadership of Eduardo 

Romano, young Ceo with international 

experience gained in Dubai and Boston, and at 

Kpmg, has grown exponentially. 

“Since I returned to Napoli in January 2023, 

we have increased our turnover from one 

million euro in 2020 to 15 million in 2023”, 

says Romano, “but our ambitions do not 

end there: we aim to become a national and 

European point of reference in monument 

restoration. All this thanks to a multi-tasking 

approach that allows us to tackle complex 

challenges, as demonstrated in the case of 

Restoring history to learn how 
to build the future
ICoRes is both innovation and respect for the historical heritage. The young 
Ceo, Eduardo Romano, says: “This is how we fuse tradition and modernity”

the areas in Marche affected by the earthquake in 2016. Without losing 

sight of excellence. Beau﬚ and functionali﬚ are the cornerstones of our 

activities. While focus on management also allows us to be competitive 

from a business point of view”. 

Prestigious contracts in 2025 include the restoration of the Campania 

Region’s headquarters, Palazzo Santa Lucia, and of Palazzo Penne, 

symbols of a philosophy that blends innovation and tradition.

“Our activities”, says Romano, “speak of our abili﬚ to preserve the 

historical heritage using state-of-the-art technologies and in-depth 

knowledge of the sector”. 

Eduardo Romano, Ceo of ICoRes

The multitasking approach 
allows ICoRes to tackle complex 
challenges, as demonstrated 
in the case of the areas in the 
Marche region of Italy
affected by the devastating 
earthquake in 2016

Growth, innovation, sustainabili﬚, social responsibili﬚: 

these are the cornerstones of long-standing Fonderia 

Zane﬙i based in Argenta (Ferrara), led with enthusiasm 

and foresight by the Zane﬙i family: Andrea, Simone and 

Patrizia. “We specialise in aluminium alloy castings. Over the 

years, we have mainly focused on the cylinder head sector, 

as the company is located in an area full of businesses 

working in the  motor, motorbike and automotive industries. 

We are also very active abroad, exporting both in Europe 

and worldwide”. In the last five years, the company has 

doubled its production capaci﬚ and commi﬙ed itself to 

environmental sustainabili﬚. “We have installed state-of-

the-art filters to puri﬌ our exhaust air before it goes outside 

the factory and have installed solar panel systems: we are 

aiming for one million megawa﬙s. Corporate welfare is also 

a key issue for us: our employees must feel good within the 

company because if our clients appreciate the work we do, 

it is because of them”. And, of course, the customer is at the 

centre of everything, each one works alongside experts in 

the design of steel models and moulds, from the first phase 

of the project up to the sampling and quali﬚ control of the 

finished piece. “With support from my son Simone, we will 

continue to pursue our goals of continuous improvement, 

relying on unmatched working team”. “Recently, we have 

bought another 60,000 square metres of land ready to 

expand the company if the market requires it”, Zane﬙i 

concludes. 

    enterprise synergies      

The dream team for aluminium alloys
Fonderia Zanetti: excellent performance for the automotive sector 

Automatic dosing unit
plasticisers

Experience and fl exibility in processing 
raw materials
CamImpianti creates bespoke solutions for dry powder handling

CamImpianti is a company whose skills are its greatest strength, having been active in 

the industry since 1992.

The company, based in Corporeno di Cento (Ferrara), designs and manufactures machines 

and systems used for the transport and processing of raw materials, semi-finished and 

finished products in various fields of application, from food to plastics, chemicals and 

rubber.

“To achieve this level of customisation”, explains owner Vi﬙orino Roncarati, we have to 

listen carefully to the customer’s needs and find the most suitable solution together 

with them. Part of the production is done in-house, so we have control over the quali﬚ 

of the equipment we build and we are very efficient with spare parts, adding great value 

to our aster-sales service. The secret of the goodness of our products - storage units in 

silos and tanks, pneumatic and mechanical conveyors, dosing systems, mixers, filtration 

units and sostware automation - lies above all in our knowledge of the raw materials to 

be processed, aster which we oversize the plant capaci﬚ required by the customer by an 

average of 20%, so that it always performs well if it has to handle a larger quanti﬚ of 

material than expected”. 
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